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The purpose of this document is to set a standard for the design of all communication 
and collateral from The Men of League Foundation. The implementation of this style 
guide will provide uniformity in style and formatting, as well as consistency in copy-
writing style, in all Men of League correspondence and across multiple documents and 
platforms.

This Style Guide will act as a reference point that sets the standard for all documents 
within the Foundation. The focus is to provide guidelines and set procedures when 
preparing documentation, to ensure professional and consistent use of branding and 
style.

The guide will ensure the Men of League brand is presented in a consistent way 
and ensure that multiple authors/creators use one tone and design aesthetic. It will 
also save time and resource by clearly documenting all style, colour, font and design 
guidelines.

The guide covers use of the Men of League logo, the colour palette, typeface, 
business card design, letterhead, newsletter design and layout as well as showcasing 
event and media release templates.

There is also a copy-writing guide, which will ensure consistency in all Men of League 
communication.

This guide will be updated periodically, as required.

The Men of League Foundation Style Guide
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MEN OF LEAGUE / LOGO

The Men of League Foundation logo is very 
valuable and should be used correctly in all 
collateral, including all printed publications, 
advertising, posters and flyers – printed or online.
 
In using the logo always leave some white space 
to allow the logo to breath. Never rotate or add 
embellishments to the logo.
 
The logo should always appear with our strap line, 
‘Caring for the Rugby League Community’ below it.
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MEN OF LEAGUE / COLOUR PALETTE

CMYK  15/16/34/0
RGB  217/204/172

CMYK  95/78/45/42
RGB  23/49/75

CMYK  100/86/39/34
RGB  21/46/84

CMYK  30/36/75/4
RGB  178/151/89

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk

Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu  

Vv  Ww Xx Yy Zz 1234567890

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu 
Vv  Ww Xx Yy Zz 1234567890

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk  
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu 
Vv  Ww Xx Yy Zz 1234567890

COPPERPLATE REGULAR  
- LOGO/HEADINGS

COPPERPLATE  GOTHIC BOLD 
- ALTERNATIVE HEADING TYPEFACE

HELVETICA REGULAR  
- BODY COPY

REGULAR

REGULAR

REGULAR

MEN OF LEAGUE / TYPEFACE

Our font and colour palate play an important role in communicating The Men of 
League Foundation brand. Our colours are part of our brand identity and heritage.
 
Copperplate typeface should be used alongside the logo and for all headings. It is 
bold and its distinct appearance makes it easily identifiable as Men of League font.
 
The clean lines of Helvetica Regular provide the perfect balance for copy and 
communication font in the body of documents.
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MEN OF LEAGUE / BUSINESS CARDS
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MEN OF LEAGUE / LETTERHEAD MEN OF LEAGUE / MEMBER BULLETIN

DONATE CONTACT JOIN US

PULL UP YOUR SOCKS AND 
SUPPORT MEN OF LEAGUE

Enjoy weekly updates from our resident 
footy legends Bob McCarthy and Ben Ikin 
on the new website and our Facebook 
page. 

In Macca’s Match Up, Bob McCathy will 
share his match of the week while Ben Ikin 
will reveal his tip on the week’s player to 
watch in Ben’s Man of the Moment.

McCarthy and Ikin 
offer the inside scoop

MAY/JUNE 2013

Russell Crowe lends 
his celebrity status 
to Men of League

We have a fantastic 
new television 
commercial in the 
making. 

Watch this space as 
the final cut goes to 

air with the legendary Russell Crowe doing 
the voiceover to help raise awareness of 
what the Men of League is all about.

We are excited to be introducing a brand new 
event to the Men of League calendar – 
the Men of League Weekend which will run 
across the weekend of 6 and 7 July.

This year, we’re encouraging all local rugby 
league clubs and teams to purchase Men of 
League socks and wear them with pride to grow 
the community’s understanding of the amazing 
work done by the Men of League.

All funds raised around the initiative will go 
towards supporting members of the Rugby League community who have 
suffered spinal cord injuries. To take part, you can purchase your socks from 
the World of Sport website by clicking here. Or, why not go even further 
and organise a special fundraising event in conjunction with the 
Men of League Weekend?
 
For more information contact the office on 02 8765 2235.

Our website gets a makeover

We’re excited to announce that our website is currently getting a complete 
overhaul, making it easier to navigate and offering a host of new features. 

With a dedicated committee log-in, members will now have access to the latest 
information for their region as well as news, upcoming event details and a 
shop where you can purchase special Men of League merchandise. If you’re 
keen on insights about our big name stars – past and present – you’ll love our 
new ‘Heroes Corner’ which will boast everything from Men of League profiles 
and inside tips from NRL legends to ‘where are they now’ features.

The new website is due to go live in June, so keep your eyes peeled.

Annual Membership Fee

You’ve all come to love our quarterly Men of 
League magazine, packed with news, updates 
and in-depth commentary on our mighty game. 
However, as our Foundation continues to grow, 
so does demand for our services. As the 
magazine represents one of the largest costs for 
the Foundation, we are asking members who wish 
to continue to receive the magazine to contribute 
an annual membership fee of $10.00. 

This ensures we can all enjoy the benefits of 
Men of League membership, whilst at the same 

time enabling us to maintain the delivery of our Charter of Assistance. 

To help us continue to make a difference and to ensure you carry on 
receiving a copy of Men of League in the mail, renew your membership 
online at www.menofleague.com.

What’s on in May & 
June around the 
country?

Check out the upcoming Men of League 
events and visit www.menofleague.com 
for information.

Friday 24 May 
Toowoomba Golf Day / Sports Luncheon
toowoomba@menofleague.com

Friday 24 May
Brisbane Golf Day
brisbane@menofleague.com

Friday 24 May
Bundaberg Kick Off Club
bundaberg@menofleague.com

Saturday 25 May
Newcastle Hunter Annual Gala 
Golf Classic – Dinner
newcastlehunter@menofleague.com

Sunday 26 May
Newcastle Hunter Annual Gala Golf Day
newcastlehunter@menofleague.com

Wednesday 5 June
State of Origin Function, Northern Territory 
Enquiries: 08 8941 6383 or email 
dcannon@thecavenagh.com

Saturday 8 June
Queanbeyan Blues 85th Year Reunion
Enquiries: John McIntyre 0404 820 026 
or email McIntyre@qlc.com.au

Two tickets to be won 

Be part of the action as Australia goes to battle 
against some of the best rugby league teams in 
the world between 20 November and 
2 December 2013. 

You and a mate could be living it up in London 
and Manchester during the World Cup with 
Men of League giving away the ultimate footy 
lover’s package. 

The prize includes return economy airfares to the 
UK, 11 nights accommodation, category one 

match seats to the double semi-final and the finals, invitations to tribute events 
and more, but you have to be in it to win it! Tickets are just $5 and can be 
purchased via www.menofleague.com or by calling 02 8765 2232.

The raffle will be drawn at the Queensland Annual Dinner in Brisbane on 
Friday 11 October 2013.

Men of League gets 
social

Get the inside track and make 
sure you’re up to date with 
everything that’s happening here 
at the Men of League by joining 
our Facebook community. 

Get behind the scenes and join the 
conversation on twitter. Follow us 
@menofleague and send us a 
tweet!

WIN 2013 RUGBY LEAGUE 
WORLD CUP TOUR TICKETS 

IN CASE YOU MISSED IT
WE’RE SEEKING YOUR SUPPORT 

WWW.MENOFLEAGUE.COM.AU
A BRAND NEW LOOK... 

Men of League weekend - 6 & 7 July
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MEN OF LEAGUE / TEMPLATES

HEADING HERE

Available in A3, A4 & A5

MEN OF LEAGUE / MEDIA RELEASE
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MEN OF LEAGUE / WEBSITE
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The way we communicate plays a vital role in presenting an accurate reflection of 
what The Men of League Foundation is like all about. All our messages, including 
letters, emails, reports, briefing documents, articles, news releases, website copy 
and many others should be consistent across the Foundation. 
 
We should be recognised as professional communicators to both our internal 
and external stakeholders and audiences. We want to speak to our numerous 
audiences with a consistent voice. To achieve this, it is important that we all 
follow the same set of simple guidelines for tone, use of brand, punctuation and 
acronyms for online and paper-based communications. 
 
This style guide touches on common points at issue in communication and gives 
tips to ensure a streamlined approach.
 
Guidelines around tone 
Our tone is professional, yet relaxed. It should reflect the shared passion 
for Rugby League and for mateship, on and off the field. It should be easily 
accessible so that it appeals to the broad range of audiences associated with 
Men of League. Above all else, keep it simple and to the point.

Copy-writing Guidelines
Use of brand in copy
Always use the full title – The Men of League Foundation – the first time it is 
mentioned in copy. You can then refer to The Men of League Foundation as:
 
Men of League 
Foundation (capitalised)

Numbers in text
When writing figures please use the following:

For the numbers one to nine, always use words: 
Seven-year old Steve received the Best and Fairest award.

For 10 upwards, use figures:
The Men of League Foundation sent 12 players to support the initiative. 
 
Where there is a mixture of the two in the same sentence, use all figures:
There are 8 local Committees working together to increase membership of the  
Foundation to 30,000.
 
Always use capital letters for:
 ·  Job titles 
 ·      Organisation names and titles
 ·  Names of places 
 ·  Names of people 
 ·  When referring to Committees
 
Dates and times
 Always use the date in full, without the use of commas:
 
Wednesday 19 June 2013
 
Use of full stops
Full stops should only be used at the end of a sentence. Do not use full stops 
after headings, subheadings or in abbreviations such as: Mr, etc, ie.

TONE & COPY-WRITING GUIDE


